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Introduction

A true evidence-based 
thought leader
Founded in 1981 as a commercial venture 
with Oxford University business college, Oxford 
Economics is a world leader in global quantitative 
analysis and evidence-based thought leadership. 
We combine the analytical skills of our economists 
with the editorial and marketing expertise of our 
publishing team to deliver unique and ground-
breaking thought leadership.

By drawing on a full array of quantitative and 
qualitative research methods, from global 
surveys and interviews to impact analysis and 
market forecasts, we create must-have decision-
support for executives and policy-makers.

To maximize the value to your audience, 
we deliver our research through a blend of 
media, including white papers, case studies, 
infographics, interactive models, microsites, and 
executive programs.

What sets our thought leadership apart?
Evidence-based focus: out-of-the-
box thinking to create truly innovative, 
evidence-based thought leadership that 
will set your organization apart.

World-class team: 10 thought 
leadership specialists supported by an 
in-house team of over 120 economists 
and a global network of experts.

Sophisticated models: for global 
forecasting, market sizing,  
scenario analysis, and  
economic impact.

Rich database: figures, forecasts, and 
analysis on 200 countries, 100 industrial 
sectors and 3,000 cities.

A distinctive brand: a globally 
recognized name without the editorial 
restrictions of a media company.

www.oxfordeconomics.com/thought-leadership
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Research  
and Delivery

SMEs: Equipped to CompeteSMEs are adopting a global mindset
SMEs are internationalizing their operations … Technology underpins global growth …

… driven by customer demand and other trends
… but domestic growth still matters

22% 17%

49% 38%

21% 15%

13% 4%
38% 48%

19% 26%

32% 48%

47% 68%

Now

Now

Now

Now

In 3 years

In 3 years

In 3 years

In 3 years

0% revenue generated outside HQ country

21% or more revenue generated outside HQ country

Economic uncertainty

Shifting customer expectations & demand 

Increasing labor costs

Increasing global competition

Growth opportunities in regional or wider markets

Greater supply chain complexity

32%

32%

28%

26%

23%

20%

Which of the 
following trends are 
most affecting your 

business today?

52% are collaborating with other firms 
via online business networks to 
drive innovation and growth

59% say they are now competing 
with larger companies 

 
Business 

management 
software

 
Data 

analytics 

 
Mobile 
devices 

 
Social 
media 

 
Cloud 

computing 

Future 
Investment 34%36%37%43%50%

Domestic expansion Global expansion

34%29%

Data based on Oxford Economics research. 
To access the detailed findings, visit 
www.oxfordeconomics.com/sme

Research inputs
Global surveys: We are experts at conducting and analysing surveys 
for virtually any target demographic, across the C-suite, across any 
industry, in any country and any language.

Executive interviews and case studies: Our global network of 
experienced journalists gives us unparalleled access to corporate 
executives at the highest levels.

Advisory panels and peer interchange: High-level peer interchange 
sparks discussion and unique insights that shape our programs.

Social media research: Boost your results by using the latest web tools, 
such as social media hubs and sentiment analysis.

Quantitative and economic analysis: Our models can be used to 
validate findings, add insights, or provide a strong business case.

Research outputs
White papers, briefings, and think pieces: Reports deliver fresh 
thinking, expert analysis, and case studies on a full array of issues.

Charts, infographics, and dashboards: At-a-glance rankings and 
“charticles” tell the story visually to busy executives.

Analytical tools and models: Interactive tools for benchmarking, 
forecasting, and assessing business conditions and impacts.

Social and digital media: Thought leadership reinvented for the digital 
age, through videocasts, webinars, and social media.

Microsites and presentations: Build ongoing interaction through high-
tech, high-touch executive programs.
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Global Surveys

Global surveys 
Our quantitative expertise enables us to conduct surveys that can support 
innovative thought leadership programs.

■■ World-class survey team: A leader in global quantitative analysis, 
Oxford has a dedicated team of survey specialists supported by over 120 
economists, and statisticians, backed by a network of more than 500 
analysts and researchers around the world that can perform on-the-ground 
analysis. 

■■ Unique analytical capabilities: Our survey team knows how to conduct 
professional surveys that engage the market and get the results. We have the 
ability to field, analyse, and present results in multiple formats; and we can 
turn a survey into personalized, actionable thought leadership by presenting it 
as a benchmarking tool or a model. 

■■ Unparalleled access to global executives: In addition to our own global 
client base, Oxford has unique access to the executive panels of multiple 
research alliance partners. As a result, we can often ensure responses from 
executives targeted by industry, job title, country, and topic within a few weeks. 

■■ A respected, independent brand: Our surveys receive high completion 
rates by executives, given a reputation for objectivity, and the ability to 
translate questions into any language.

http://www.oxfordeconomics.com/thought-leadership/research-techniques/global-surveys/overview
http://www.oxfordeconomics.com/Media/Default/Thought Leadership/surveys/global talent multiple banner tabs.pdf
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Executive Interviews 
and Case Studies

Executive interviews and case studies 
Our thought leadership team regularly conducts interviews with 
key decision-makers from government, business, and other 
organizations to gain valuable qualitative insights into their views, 
strategies, and plans.

Interviews provide useful context to quantitative findings, give an 
inside look into corporate or government best practices, and enable 
a case study approach to the assessment of economic impact.

Our ability to conduct interviews rests on several key strengths:

■■ A distinctive global brand and a 30-year reputation for delivering objective and rigorous 
quantitative analysis;

■■ Wide access to corporate decision-makers in over 800 client organizations,  
financial institutions, government agencies, and trade associations; and

■■ A world-class team of editors and journalists, each with a rich set of local  
contacts and the capability to conduct interviews in the local language.

http://www.oxfordeconomics.com/thought-leadership/research-techniques/executive-interviews-and-case-studies/overview
http://www.oxfordeconomics.com/publication/open/243943
http://www.oxfordeconomics.com/publication/open/250159#page=25
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Advisory panels and peer interchange 
Advisory panels and executive meetings are effective ways to gain insights into latest 
trends, exchange management viewpoints, benchmark corporate strategies, and 
provide input into research projects.

By drawing on our worldwide base of 800 clients and high-level contacts, Oxford 
Economics can organize thought leadership meetings of key decision-makers from 
business, government, and academia. Our panels typically focus on a single executive 
function, including CFOs, CIOs, CMOs, or CHROs, although cross-functional panels 
also can be assembled.

These meetings typically include 10 to 15 senior executives who come together in 
person in key cities such as New York, London, or Hong Kong, or via webinars or 
teleconference calls. We have organized meetings across a range of topics, such as 
digital megatrends, the economic outlook, talent management, innovation, and diversity.

Select panel for Another Penny Saved:

Leonard Glynn, Managing Director, Policy, 
Putnam Investments

Kevin Crain, Head of Institutional 
Retirement, Bank of America Merrill Lynch

Peggy Ho, SVP and Chief of Staff, Legal & 
Government Relations, LPL Financial

Alison Hawkins, VP of Communications, 
Financial Service Roundtable

Aliya Wong, Executive Director. Retirement 
Policy US Chamber of Commerce

Lisa Mensah, Executive Director, The 
Aspen Institute

Gary Koenig, Director Economic Security, 
Public Policy Institute at AARP

Tracey Flaherty, SVP, Retirement Strategies, 
Natixis Global Associates

A report produced in collaboration with 
Towers Watson, AIG, American Express, 
British American Tobacco, the Center for 
Effective Organizations at the University 
of Southern California, Cummins,  
Coca-Cola, Edison International and  
the Organization of American States

Global Talent 2021
How the new geography of talent will transform  
human resource strategies

Advisory panel for the Global Talent Program: 

Ravin Jesuthasan, Global Practice Leader for Talent, 
Towers Watson

John Boudreau, Professor and Research Director, 
Center for Effective Organizations

Walter Hurdle, Global Chief Diversity Officer, AIG

Samira Kaderali, Vice President, Strategic Workforce 
Planning, American Express

Borwin Jung, Group Head of Leadership & Talent, 
British American Tobacco

Paul Wright, Global Diversity Special Projects 
Manager, Cummins

Libby Wanamaker, Global Director Program 
Development, Talent and Development, Coca-Cola

Paul Boyett, Director, Talent Management & 
Acquisition, Edison International

Rosine Plank-Brumback, Principal Specialist, 
Organization of American States

http://www.oxfordeconomics.com/thought-leadership/research-techniques/advisory-panels-and-peer-interchange/overview
http://www.oxfordeconomics.com/Media/Default/Thought%20Leadership/global-talent-2021.pdf
http://www.oxfordeconomics.com/anotherpennysaved
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Social media research

Social media research 
We use social media as a research tool to gather the 
important insight and perspective that shapes our 
research programs. With this instrument, we can:

■■ Review and compare current thought leadership 
on the topic in the marketplace to distinguish our 
program and ensure it breaks new ground.

■■ Build a social media research hub to provide 
the foundation for a successful web research 
program.

■■ Engage the online community to gather fresh 
perspectives and insights from other executives 
and experts.

■■ Launch topic-specific Twitter feeds and other 
social media campaigns to connect with our 
target audience.

■■ Use the latest web tools to go beyond the edge 
of current thinking and find the key influencers 
and inflection points. We can perform sentiment 
analysis and forecasting to understand the 
latest opinions and emerging trends around a 
given topic.

■■ Partner with media firms, NGOs, and trade 
associations. We can draw on our relationships 
with top media firms, and with organisations 
such as the UN Project Link, Knowledge@
Wharton, and CIMA to build traffic and 
engagement.

http://www.oxfordeconomics.com/thought-leadership/research-techniques/social-media-and-web-analytics/overview
http://2020workforce.com/
https://twitter.com/2020Workforce
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Quantitative and economic analysis 
Oxford Economics has one of the largest macroeconomic and consultancy teams in the 
private sector, allowing us to go deeper and further than other economic advisory firms:

■■ Detailed, insightful, and forward-looking analysis. We analyse data by target 
industry sector or geography, and can build forecasting models and benchmarking tools.

■■ Forecasts and market sizing. Our global models provide a platform for creating 
visionary thought leadership on business and economic trends.   

■■ Scenario framing. Our global economic and industry models provide the ideal 
framework to explore alternative scenarios and risk assessments.

■■ Public policy research. Our economic model provides a framework to assess the 
economic impact of macro policy proposals at a national and global level.

■■ Economic impact analysis. We assess the contribution of a sector, company, 
industry, or investment, gauge the effects of regulations and tax changes, and quantify 
the value of future markets and technologies.

http://www.oxfordeconomics.com/thought-leadership/research-techniques/quantitative-and-economic-analysis/overview
http://www.oxfordeconomics.com/publication/open/246570
http://www.oxfordeconomics.com/publication/open/245524#page=9
https://www.oxfordeconomics.com/penny-saved/download


OXFORD ECONOMICS www.oxfordeconomics.com/thought-leadership

Introduction

Advisory Panels and 
Peer Interchange

Charts, Infographics, 
and Dashboards

Global Surveys

Quantitative and 
Economic Analysis

Social and  
Digital Media

Research  
and Delivery

Social Media 
Research

Analytical Tools 
and Models

Executive Interviews 
and Case Studies

White Papers, Briefings, 
and Think Pieces

Microsites and 
Presentations

Contact Information

White Papers, Briefings, 
and Think Pieces

White papers, Briefings, and Think Pieces  
We are experts at analysing the latest business issues through the prism of economics. 
That’s why our papers go well beyond simple reporting of facts and figures. We can 
publish thought-provoking white papers on a diverse array of issues. We can publish 
under our brand, the client’s brand, or in partnership. Typically 15-20 pages in length, 
these papers can include the following elements:

■ An executive summary highlighting key findings.

■ In-depth interviews with senior executives.

■ Case studies and vignettes from leading firms and organizations.

■ Engaging charts, tables, and graphics to illustrate the key points of the research.

■ A press release to help socialize key findings.

Manufacturing  
Transformation
Achieving competitive advantage in a changing global marketplace

Page:    1          2          3          4          5          6 7 8 9 10 11 PTC.com

Manufacturing Transformation Overview

http://www.oxfordeconomics.com/thought-leadership/delivery-formats/white-papers-briefings-and-think-pieces/overview
http://www.oxfordeconomics.com/my-oxford/projects/274048
www.oxfordeconomics.com/Media/Default/Thought%20Leadership/social%20digital%20media/OxfordEconomicsOveview_ebk_ENG.pdf
http://www.oxfordeconomics.com/publication/open/250159
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Charts, Infographics, 
and Dashboards

Charts, infographics, and dashboards 
Our economists, editors, and designers work together to produce a variety of 
visually powerful elements to illustrate the findings of our research. Together, we can:

■■ Conceive and design infographics to enhance thought leadership papers and 
websites with provocative data and charts.

■■ Develop filtering tools that help executives assess key trends.

■■ Produce web-based dashboards to help executives track and benchmark 
performance.

■■ Provide data-rich charts and tables. Our reports and other research outputs 
includes professionally designed charts and tables to give readers a clear 
understanding of trends, risks, and opportunities.

http://www.oxfordeconomics.com/thought-leadership/delivery-formats/charts-infographics-and-dashboards/overview
http://www.oxfordeconomics.com/Media/Default/Thought%20Leadership/charts,%20infog/Tax-Burden-InfoGraph-V2.gif
http://www.oxfordeconomics.com/cloudgrowsup/graphics
http://www.oxfordeconomics.com/Media/Default/landing-pages/windstream/infographic-windstream-4aug2014.pdf
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Analytical Tools 
and Models

Analytical tools and models 
Oxford can incorporate a panoply of analytical and decision-support tools into 
your thought leadership program. Our quantitative expertise combined with our 
knowledge of business applications make us the ideal partner to meet your 
needs for the following analytical tools:

■■ Global forecasting databanks and models. We can build databanks 
and models to project country, industry, and city trends covering a range of 
variables, from broad macroeconomic forecasts to specifics on employment 
supply by industry, wealth by city, and market size for products.

■■ World rankings and indices. We have created rankings for an assortment 
of topics—from countries, industries, and cities to market conditions, 
business risks, income levels, and future trends.

■■ Interactive benchmark tools. Oxford can develop web-based interfaces 
that permit companies to benchmark trends, views, and practices against a 
range of performance metrics and peer segments.

■■ Scenario mapping. Our models deliver forecasts on how economic and 
industrial conditions would change under alternate scenarios.

■■ Economic impact analysis. Our models can quantify the impact of 
investments, projects, industries, technology, and even public policies.

http://www.oxfordeconomics.com/thought-leadership/delivery-formats/analytical-tools-and-models/overview
http://thewebindex.org
http://www.oxfordeconomics.com/publication/open/251449
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Social and  
Digital Media

Social and digital media 
Our team of experts have launched websites, curated content and produced 
online events for the best business media brands, such as Bloomberg, Thomson 
Reuters, Forbes, Harvard Business Review, and The Economist. With the skills 
and know-how to deliver a range of compelling digital content, we can:

■■ Write blogs and moderate debates. We can help you find a new audience, create 
interest in a recent project, and moderate online discussions and debates.

■■ Disseminate research findings. We are skilled in the use of social networks or 
more traditional channels.

■■ Film and produce professional videocasts. We work with our clients to develop 
the overall approach and script for the video.

■■ Present research results via live or pre-taped online broadcasts. Our 
economists and analysts are skilled public speakers and can discuss research 
findings with clients, executives, and members of the media.

■■ Cultivate and curate online communities. We work closely with our clients to 
target key audiences

http://www.oxfordeconomics.com/thought-leadership/delivery-formats/social-and-digital-media/overview
https://www.youtube.com/watch?v=6nmdnZ-UChs
http://cloudvaluepath.com/
http://2020workforce.com/
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Microsites and 
presentations

Microsites and presentations 
Microsites draw together key research components into a valuable decision-
support tool. Oxford Economics can develop targeted microsites and executive 
programs that extend the visibility and life of the research, driving greater  
overall value. Specifically, we help our clients:

■■ Conceive, design, and build targeted microsites aimed at generating interest  
and leads through innovative digital delivery. Microsites can provide content  
on a topic in general, or can provide actionable insight to executives.

■■ Provide compelling content on an ongoing basis. This includes reports,  
videos, online polling, interactive tools, and charts—virtually all of our  
deliverables can feed into an executive microsite.

■■ Identify and target an audience of key executives, policy-makers, and other 
stakeholders, and invite them to share their views, either through a microsite  
or at a live event.

■■ Produce in-person events, at your corporate offices or ours, or at a  
separate location.

http://www.oxfordeconomics.com/thought-leadership/delivery-formats/microsites-and-executive-programs/overview
http://www.oxfordeconomics.com/anotherpennysaved
http://www.oxfordeconomics.com/sme/country-snapshots
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Contact Global Offices
GLOBAL

Debra D’Agostino 
Managing Director, Thought Leadership 
Tel: +1 (646) 380-9454 
debradagostino@oxfordeconomics.com

 
AMERICAS

Diantha Redd 
Tel: +1 (646) 503-3052 
diantharedd@oxfordeconomics.com

 
ASIA

Peter Suomi 
Tel: +65 6829 7068 
petersuomi@oxfordeconomics.com

EUROPE

Angelo Gidding 
Tel: +44 207 620 8781 
agidding@oxfordeconomics.com

OXFORD 
Abbey House, 121 St Aldates 
Oxford, OX1 1HB, UK 
Tel: +44 1865 268900 

LONDON 
Broadwall House, 21 Broadwall 
London, SE1 9PL, UK
Tel: +44 207 803 1400

BELFAST 
Lagan House, Sackville Street
Lisburn, BT27 4AB, UK
Tel: +44 28 9266 0669

NEW YORK 
5 Hanover Square, 19th Floor 
New York, NY 10004, USA
Tel: +1 (646) 786-1879

PHILADELPHIA 
303 Lancaster Avenue, Suite 2E
Wayne PA 19087, USA
Tel: +1 610 995-9600

SINGAPORE
Singapore Land Tower, 37th Floor 
50 Raffles Place 
Singapore 048623
Tel: +65 6829 7068

PARIS
9 rue Huysmans
75006 Paris, France
Tel: +33 (0)1 56 53 98 52

SYDNEY
Level 4, 95 Pitt Street 
Sydney, 2000
Australia
+61 (0)2 8249 8286

FRANKFURT 
Mainzer Landstaße 41
60329, Frankfurt am Main
Germany
Tel: +49 69 95 925 280

BOSTON 
51 Sawyer Rd
Building 2 - Suite 220
Waltham, MA 02453
Tel: +1 617 206-6112 

MEXICO CITY
Emerson 150, Despacho 802
Col. Polanco
Miguel Hidalgo, México D.F., C.P. 11560
Tel: +52 (55) 52503252

PAARL 
12 Celia Street
Paarl
7646
South Africa 
Tel: +27(0)21 863-2728 


